


Problem Statements: Identifying Needs

1. An acute decline in sales tax revenues
over the last four years show West Vail
businesses are losing.to down valley
competition.

2" There is a lack of a'rchitecitural and
design Characterin West.Vail today.

3. Current zoning and master plan land use
designations are outdated.



Goals

Provide a desirable framework for the
future redevelopment of properties in the
West Vail planningarea which respects
the adjacent neighborhood,;

Recapture lost revenues from new down-
~valley centers; and

Establish-a mofe competitive,
sustainable community in West Vail
while retaining its*Community.
Commercial orientation.



Objectives

1. Develop atraffic and parking control planwhich
meshes vehicular tratfic with pedestrian circulation;

2. Establish an aesthetically pleasing architectural theme
to be carried out forthesentire planning area;:and

3. Create an incentivefor pro_'pert_y owners to build
underground, structured parking

4. Allow for mixed usebuildingswith retail uses on the
first.level, ,resident.ial and office uses on the floors
above. C






Vaill Land Use Plan: Official Land Use
Designation

Community Commercial:

“This area Is designed to meet consumer
demands from community residents. Primary
uses would include supermarkets, dry cleaning
establishments, hardware stores, service
stations, financial institutions, and medical
Institutions. The design of these facilities would
be oriented toward vehicular access and
parking.”




West Vall Commercial Area
Permitted Uses In CC3 & HS

CCa:

Banks and financial institutions

Eating and drinking
establishments

Health clubs

Personal services
(barber/beauty shops, cleaning
services and repair shops)

Professional and business
offices and studios

Retall stores
Other similar uses

HS:

« Commercial service uses*

e Automotive-oriented uses*

 *All uses subject to the
approval of a conditional
use permit by the PEC
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Use of Iconic Landmarks and
Eye-catching Fenestration




Use of Color
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